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ABSTRACT

With the developing type of sober minded education, worry for work has more huge
relationship with considers. Studies in present day educational organizations are
connected with placement openings accordingly placement cell of concern establishments
are worried about giving suitable job freedoms to the prospective students. The current
investigation is an endeavour to introduce an outline of the functioning society and
understudies perspective on preparing and cell of management establishments in Bilaspur
locale in the province of Chhattisgarh. With the assistance of 120 example respondents
(understudies) information were gathered. Mean score and standard deviations
instruments were utilized to interpret the information. The end made in the investigation
will help in planning reasonable system for working of placement cell of management
organizations of the area.
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INTRODUCTION

The Placement Cell assumes a urgent part in finding open positions for Under Graduates
and Post Graduates dropping from the school by staying in contact with rumored firms and
mechanical foundations. The Placement Cell works round the year to work with contacts
among organizations and graduates. The quantity of understudies put through the campus
interviews is persistently rising. On greeting, many rumored businesses visit the
establishment to lead interviews.

We have been effective in keeping up our high placement measurements throughout the
long term and the way that our understudies bear the downturn blues with record breaking
placements itself is a declaration to our quality. Our clever graduated class have set new
principles in the corporate world through their admirable commitments and it is my firm
conviction that we will proceed with that heritage in the years to come.

The Placement Cell coordinates profession direction programs for every one of the
understudies beginning from first year. The cell orchestrates preparing programs like Mock
Interviews, Group Discussions, Communication Skills Workshop and so forth and it
likewise arranges Public Sector Exam Training for understudies who are intrigued to join
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Government Sectors. It additionally welcomes HR Managers from various ventures to
direct preparing programs for definite year understudies.

Placement is a popular expression in the present in present worldwide situation. Advanced
education has turned more even minded, supplanting the customary non-logical structure.
To be all the more clear education these days not exclusively is a knowledge driven
framework but at the same time is needed to acquire the job. Along these lines education
fills two essential needs. Initially it is a methods through which individual can collect
knowledge and furthermore it fills the need of life by giving the methods for work. The
development of professional education in India has opened the entryways of chances for
some people to get the essential skills and assets to give their best to associations.
Establishments are conferring education based on requirements of the associations. Along
these lines the worth driven arrangement of education has expanded enormously over the
most recent couple of many years

Understudies these days are favouring those schools or establishments which help their
wards in placemen to promising circumstances by directing campus placement or
placement preparation preparing. Each school and establishments attempts to amplify their
placement proportion. During the last decade the chances for graduates in different areas
has expanded enormously, particularly for designing and management understudies.
Establishments arrange on-campus and off-campus placements and occupation reasonable
by pooling understudies from different foundations. Then again there are likewise
numerous understudies who can't get past the enrolment cycle and the work. Current
innovative and monetary changes has made testing structure for the understudies. The
prerequisites of universe of work see that various abilities are normal from the applicants.
Globalization has pressed organizations, for the need to viably deal with their labor and
furthermore their customers. This requests centre around advancement of organizations
conventional skills, application skills, delicate skills, fundamental abilities separated from
capability in their subjects.

Meaning And Importance Of career Management

Vocation is a deep rooted task, which empowers individual to bring in cash or to fulfill
himself. It is away of life for an individual. A vocation forces various obligations and
obligations on a person. Various professions have various prerequisites for instance human
skills, area, environment, and so forth "Vocation might be considered as a drawn out
project for an individual life. One's vocation might be "in" business, law, instructing,
diversion, professional charity, or something different”.

OBJECTIVES OF THE STUDY
1. To study on Placement policy and Process:-
2. To study on Main Structure Of training And Placement Cell

General Features Of placement Cell
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Training and Placement Cell is the advertising division of a professional establishment. It
goes about as an interface among organization and organizations, in keeping up
cooperative, lively and intentional relationship with enterprises the nation over.
Accordingly, it can develop a great placement record both as far as level of understudies
set just as number of organizations visiting the campus. The division has organizations on
campus and guarantees that each applicant is guaranteed of a brilliant profession of his/her
decision. Training and Placement Cell sorts out supported training programs for the pre-
last year understudies towards setting them up for campus enlistment programs. The cell
helps in cultivating a useful and commonly advantageous connection with the businesses
towards producing the placement openings for the understudies. The cell gives the best of
the offices for leading the enrollment programs. An arranged coordination is reached out
by the cell to empower the enrolled understudies to assume their parts of the regardless
associations

Placements are benchmark to the exhibition of any management organization and it
portrays the achievement and the development of the establishments. The Placement Cell
assumes a crucial part and is bit by bit turning into a critical division of each organization.
The opposition for business is expanding each day and the work of placement is turning
into a difficult one. The Placement cell plays out the accompanying exercises:- I.

. Arranging training for understudies.
. Inviting different associations for campus enlistment.
. Training to suit different requirements of industry

Placement cell for promoting industrial collaboration:

. The objective of the Training and Placement cell is to make customers from
different rumored association/Industries and promptly begin reaching them on
telephone or by composing letter and acquainting the establishment with them
and mentioning them to visit the foundation to assimilate passed out
understudies in different streams, which are reasonable for their
associations/Industry

. Taking sign from the papers ads in regards to empty opportunities, the
understudies are deputed to go to Interviews at the premises of the Companies
on indicated dates and time for their placement.

. Details about the new organizations/association are assembled in the wake of
making a hunt on web and contacts are made for placement of the understudies
in their associations.

. Websites of the Companies/associations are visited in order to know the detail
of the organizations and the empty opportunities lying in that so the passed out
understudies could be deputed to go to the meetings there.
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. Proper electronic information of put understudies to be kept up.

. Proper Registration From is topped off from the understudies for their
enrolment in the placement cell.

. Pre talk with Assessment Sheets are ready.

. The complete Bio-information is taken from the understudies and kept in
independent folders.

. Interview preparation sheets are ready and they are granted imprints keeping in
see their exhibition shows in their individual streams.

. Qualification Proofs of the understudies are kept in record.

. Appointment letter/email are obtained from the businesses and kept in record.

. Signed Testimonials with photos from set understudies are kept in record.13.

. Alumni talks are likewise orchestrated to support the understudies of the on-

going groups to impart their experience to them
Main Structure Of training And Placement Cell

All enlisted understudies with Placement Cell are qualified for placement help, directing
for business and even selfemployment.2. The Placement Cell guarantees backing to the
meeting organizations at each phase of the placement cycle by making Institute framework
accessible to them.3. The Placement Cell goes about as an interface between the Industry
and the understudies and principally empowers the understudies to choose their profession
alternatives. It likewise works with the choice interaction of the relative multitude of
organizations, according to their necessity.

The Placement Cell contacts with corporate, associations to give appropriate positions to
the applicants finishing their investigations from the Institute.

The Placement Cell additionally leads Seminars and Workshops to empower the
understudies of the Institute to become fruitful professionals

Placement policy and Process:-

e The placement measure congratulates summer entry level position for FYMMS and
last placement for SYMMS across the specialization.

e The foundation has Structured placement measure for MMS understudies
nonetheless. On the off chance that the adequate number of association register for
different courses with respect to placement necessities then, at that point foundation
will show the data on placement notice board.
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e The foundation will sort out different corporate occasions for understudies prepping
and organizing reason. Understudies are encouraged to use and boost the
advantages.

e The week by week meeting of placement will be led. It is required for all
understudies to join in/take an interest and contribute in the placement related
exercises for their advantages and development.

B.M.S. Placements

In spite of the fact that the organization doesn't have a B.M.S. campus placement program
like M.M.S. anyway the establishment looks into welcoming associations on campus
according to their business necessities for college understudies dependent on their
qualification and interest. Not many of the associations which visited for B.M.S.
placements are: Sterling Backcheck, Lock and Lock, Muthoot Financial Services,
Innovative Research Services Private Limited.

Practical (Summer) Training

MMS understudies are required to do summer training of about two months for getting
reasonable training and involvement with Business/Industry. For this reason the
understudies will be put in organizations by the Institute. Toward the finish of the training,
every understudy will be needed to present a report dependent on his/her work experience
which will be assessed as a component of MMS Curriculum. Definite Placement strategy is
accessible in the placement cell and will be educated to the understudies after their
confirmation in the foundation.

Placement Cell Activities
Industry Interface Activities

. CEO Conclave on the subject of "Building India Incorporation” . 14 CEQO's
from different areas like Banking, Infrastructure, Automation, Marketing, and
so on favored us with their bits of knowledge.

. Entrepreneurship Panel Discussion on the subject "New Age Entrepreneurship”

. Alkesh Dinesh Mody Memorial Lecture on Issues, Challenges and
Opportunities for Housing Finance Industry in India and Brief Assessment of
Union Budget on the Industry by Mr. Sujan Sinha

. Times Ascent Mega Job Fair where 38 Companies employed the best ability
having the chance to get most qualified ability.

. Corporate Seminars with Professional associations like MTHR Global, SHRM,
and Bombay Management Associations and so on
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. Regular corporate Guest Lectures for FYMMS understudies on the subject of
"Campus to Corporate"

. Round Table Conference (coordinated communication with understudies and
Mid level corporate professionals)

. Sector astute board conversation on the subject of "Corporate Expectations
from Academic Institutions — from placement point of view"

. Mock Interview Sessions prior to beginning of MMS Executive last campus
placements

. Corporate Felicitation program

. Other placement related exercises as recommended by corporate now and again

Operational Goals Of placement Cell
. Identification of understudy's latent capacity and planning their abilities.

. Cataloguing the information base of understudies (their specialization, interests
and their scholastic exhibitions

. Providing interlink for the excited ability prepared to investigate new skylines
close by the developing prerequisite of the corporate world.4.

. Working as a stage for trim the understudies as indicated by the necessities of
the corporate world and Research and Development Departments.

. Designing an electronic pursuit of employment entrance forward Institute.
. Carrying out profession directing for understudies.
Institute-industry collaboration:

Every one of the rumored associations including MNCs go to the Institute for Campus
Recruitment. To accomplish its objective, the Training and Placement Cell pursues
perceiving the center capabilities of understudies. It works through a nearby bunch
association and has a design which passes on data to the understudies at the quickest rate.
A typical placement handout for every one of the branches is distributed. The Training and
Placement Cell immovably has confidence in 'Industry-Institute Interaction'. To achieve
'Industry-Institute Interaction’, it sorts out specialized discussions and courses to give a
stage to the sprouting understudies to communicate with professionals from different
businesses. It urges visits to the enterprises by the Institute understudies. It organizes
mechanical issues to be dealt with by understudies as a component of their undertakings. It
additionally takes ideas from individuals from industry in regards to planning/changing of
educational program. The Institute expects to sign MOUs with numerous mechanical
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associations and modern chambers. Specialized paper show challenges are held as a team
with enterprises to talk about new turns of events and patterns. The Cell additionally helps
the understudies through direction and guiding for advanced education and vocation
arranging. It additionally masterminds Workshops, Seminars, Group conversation and
information base, and so on to upgrade the knowledge of the understudy in the regardless
fields.

Placement Cell Structure
Brief Profile of a Placement coordinator:

Placement organizer will be going about as a facilitator& advisor. The spaces of duties
will incorporate directing position placement exercises and further persuading more and
more organizations for campus enrollment.

Brief Profile of Student Coordinator; -

Understudy Coordinator will be the agents of GSCET in the interest of the placement cell
and will be going about as a contact between the Company and the understudies going
after the Position.

Brief profile of Student Representatives; -

Understudy Representatives will be allocated errand to record subtleties of organizations
to be welcomed for placement. — These delegates will contact the Companies and circle
back to them to guarantee that they know about the Institute, the profiles of understudies
on the placement dates.

Procedure for selection of students/Coordinators Step | —
Notice regarding vacancy will be displayed on the notice board on yearly basis.
Step Il -

Starter Interview of the understudies who have applied will be led by the placement
Coordinator/Director/Any Designated Authority.

Step 11 -
Announcement of the selected names forth student coordinator/Team Members.
Required skills:

e Convincing power

e Good Communication skills
e Capacity of coordination4.
e Good academic background
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Presentable
Willing to devote time for the placement activities

Planning activities:

1.

10.

11.

A standard organization of Resume is to be given to the understudies for
Resume Preparation.

Placements should be possible on a moving/week after week/fortnightly
premise contingent on the no. of organizations enrolled for campus enlistment.

The Placement Cell assigns a date to the organization according to the
positioning by the understudies. The organization is positioned based on after
boundaries:

Job profile and development possibilities.

The bundle being offered by the organization

Past record of enlistment.

Feedback from the understudies in regards to the organization.

The placement cell needs to circle back to the organizations in regards to for the
conclusion of the dates

The organization can affirm or arrange the dates with the placement cell.

Resumes of the intrigued understudies (whenever required) are made accessible
to the organizations with the end goal of short posting.

The rundown of short recorded understudies is sent to the Placement Cell
preceding the campus choice date.

During the Placement

Companies visit the campus on the given date and direct the composed
specialized/inclination test, bunch conversation/individual meeting as separated of
their determination method.

The organization/association is needed to outfit the last rundown of chose
understudies quickly after the last fulfillment of strategy.

The chose understudies might howled to sit in additional new employee screenings
according to the placement strategy of the foundation.

The Student agents of the placement should make essential game plan for the
organization official visiting the campus for choice.
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Post-placement Activities

The Placement Coordinator needs to follow with the concerned individual in the separate
organization to get the Appointment Letter of the chose up-and-comers at the most
punctual alongside their joining date.

CONCLUSION

Profession denotes the start of a person. A sound vocation is a benchmark for expected turn
of events. Educational establishments are the methods through which one can fabricated
sound knowledge and culture thoughts. Placement cell of educational foundations have
immense task to carry out in creating and setting the understudies. The work performed by
the placement cell o0 management establishments in Bilaspur is reasonable for accomplish
the designated objectives. Anyway there are not many spaces of concern where plans are to
be incorporated and created to meet the prerequisite of the likely understudies. The work
done in the current paper will control the exercises of placement cells in plan of reasonable
strategies with their given assets. Furnishing quality training with adequate degree and
length, accessibility of value teachers, opportune understudies input, linkage of school
education with placement needs, quality drives of long haul residency, creating off-campus
and pooled campus offices are a portion of the key regions which ought to be viewed for
development later on.
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